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Economic summary for the UK and London
Construction phase annual impact1

4,300 jobs

Operational phase aggregate impact

£2.7bn GVA2
The venue will generate an estimated £2.7bn of additional
economic activity (GVA) over the initial 20 year period, out
of which 90% (£2.5bn) will be generated in London

Operational phase annual impact

£135mn

3,200

Average GVA contribution per
annum estimate for UK in this phase,
with over £124mn in London

Average jobs supported annually in
the UK in this phase, with over 2,900
in London

The three-year construction phase will support an estimated 4,300
jobs annually in the United Kingdom (UK), out of which 3,400 are
estimated to be in London
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Annual jobs supported in the construction phase covers a three-year period
This figure is the aggregated present value of the Gross Value Add (GVA) contribution generated from the operation of the venue over an initial 20 year period. It includes direct, indirect and induced economic impacts
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Economic summary for Newham
Construction phase annual impact

700 jobs

Operational phase aggregate impact

£1.5bn GVA1

Visitor spend in Newham2
annual impact

£8mn

£15mn

£29mn

Bars and
restaurants

Accommodation
and/or hotels

Retail

The venue will generate £1.5bn
of GVA in Newham

Operational phase annual impact
The three-year construction phase will support an
estimated 700 jobs annually in Newham

£77mn

Visitors to the venue will spend an additional £52mn with
local businesses in and around Newham
(average, present value)

Average GVA contribution per annum
estimate for Newham in this phase

This figure is the aggregated present value of the Gross Value Add (GVA) contribution generated from the operation of the venue over an initial 20 year period. It includes direct, indirect and induced economic impacts
This includes increased revenue for local businesses, resulting from the increased footfall that events at the MSG will attract to Newham
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Economic contribution to the UK, London and Newham
Overview
The Madison Square Garden Company (MSG) is
one of the world’s premier entertainment venue
operators and is planning on opening a new venue
in London, in the Borough of Newham.
The construction and operation of a new venue
will drive a range of economic benefits to the
UK, London and the Borough of Newham, via the
activities of the venue itself, and also via the spend
during both the construction and operational
phases down the supply chain.
The new MSG venue will also generate additional
and broader economic impacts for Newham in the
wider leisure and hospitality sectors.

Jobs supported during the
Construction phase
The construction of the venue will support an estimated
4,300 full-time equivalent jobs in the UK per year
for three years. 3,400 of these are expected to be in
London; out of which 700 are expected to be in Newham.
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Economic impact of the
Operational phase
The operation of the new MSG venue will deliver an
estimated £135mn to the UK economy annually in
Gross Value Added (GVA); of which over £124mn is
estimated to accrue to the London economy. This
is equivalent to a cumulative GVA contribution of
£2.7bn and £2.5bn for UK and London respectively
(initial 20 years — aggregated and in present value).
Newham will benefit from £77mn annually in GVA, or
a cumulative £1.5bn over 20 years.
The venue itself, and its associated supply chain,
will support an estimated average 3,200 full-time
equivalent jobs in the UK every year; 2,900 of which
are expected to be in London.

Jobs supported during the Construction phase
Impact per annum

UK

London

Newham

FTE jobs

4,300

3,400

700

Economic impact of the Operational phase
Impact

Average annual
(present value)

Initial 20 year
period (present
value)

GVA — UK/London/Newham

£135mn/£124mn/£77mn

£2.7bn/£2.5bn/£1.5bn

FTE jobs — UK/London

3,200/2,900

N/A

Visitor spend in Newham
The venue will also benefit other local businesses, as
it can be expected to increase the footfall of visitors
to the Newham area.
These can be expected to include additional revenues
of £8mn per annum for local bars and restaurants,
and up to £15mn per annum for local hotels.
A further £29mn per annum is expected to be spent
by event attendees at local retail outlets. Some of
these additional benefits are likely to spill over to
neighbouring boroughs particularly during popular
events.

Visitor spend in Newham
Impact per annum

Newham

Total, of which:

£52mn

Bars and Restaurants

£8mn

Accommodation/Hotels

£15mn

Retail

£29mn

Methodology
Overview of methodology
At EY we use Economic Impact Assessments (EIA) to
quantify socio-economic impacts. These incorporate the
direct, indirect and induced effects that businesses have
on the UK economy.
The Input-Output model developed by Wassily Leontief
describes such relationships and allows for the
quantification of such additional demand for labour, goods
and services through the computation of industry-specific
multipliers.
Using the Input-Output model as its main building block,
the EIA methodology enables the quantification of a
productive activity’s total contribution to the wider
economy.

Information used to develop this impact
assessment

by geographic region, and therefore enables the estimation of
the likelihood of a particular good or service originating from a
discreet geographical area (i.e., in this case, the London region).

Our economic model uses the preliminary capital expenditure
budgets for the venue’s construction, as provided by MSG, in
order to calculate the economic impacts from the construction
phase for both GVA and employment.

To calculate the economic impact to the Borough of Newham,
the results of a previous assessment commissioned by Newham
Council were applied to this study. The previous assessment had
estimated the percentage of FTEs employed within Westfield
Stratford’s shopping mall that live in the Borough of Newham.

For the operational phase, the economic impact model sources
inputs from MSG’s preliminary business plan for the venue which
provides forecasts for FTEs, revenues and costs for the initial
twenty years of the venue’s existence. Direct GVA is derived
as a sum of expected profits from the operation of the venue
combined with wages to be paid to staff. The Input-Output
model (described above) then applies economic multipliers to
MSG’s expected costs to derive indirect and induced impacts.

Finally, in order to calculate additional visitor spend in Newham,
statistics from Mintel and Visit Britain were applied to estimate
the proportion of venue attendees who would use other services
such as local restaurants and hotels.

The EIA model calculates impacts at a national level. In order to
calculate the impact at a London level, the model applies Local
Quotients that provide an estimate of industry concentration
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Methodology (cont’d)
Glossary
Term

Description

Gross Value Added (GVA)

Gross Value Added (GVA) is a measure of the value of goods and services produced in the economy and can be defined as outputs less the cost of raw materials and
other inputs used up in production (intermediate consumption), i.e. the value added by any unit engaged in production. This is calculated gross of any deductions
for depreciation or consumption of fixed capital. (GVA = Output — Intermediate Costs).

Intermediate costs

Intermediate costs are costs associated with the production of a product, such as costs of materials, cost of rental, utilities, transport, insurance etc. (Intermediate
Costs = Output — GVA). This represents an industries’ purchases of goods and services used up in the production process (excluding any goods purchased for
resale without any further processing), and adjusted for changes in inventories. Intermediate consumption excludes fixed assets whose consumption is recorded as
consumption of fixed capital.

Full-Time Equivalent (FTE)

This is used as a unit of measure showing how many employees an organization has or a project requires, assuming all employees work a full-time schedule.

Direct impacts

A direct impact arises from the initial increase in demand for economic activity. In this case the direct impact is generated by the operation of the venue itself and
the FTEs recruited for the venue.

Indirect impacts

An indirect effect arises from the additional demand of goods and services along the supply chain.

Induced impacts

An induced effect arises as a result of households spending additional income, generated through wages from the jobs supported by the venue, on increased
consumption of goods and services.

Present value

Present value is the current worth of a future sum of money or stream of cash flows given a specified rate of return.
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